THE CAMPAIGN FOR

REGIONAL WORKFORCE
DEVELOPMENT TEEN CENTER

BOYS & GIRLS CLUB OF THE HEARTLAND

$25,000-$99,000

$100,000-$199,000

$200,000-$299,000

$300,000-$399,000

$400,000 +

On-Site Visibility

*Name recognition on
the Campaign Donor
Wall — Front Lobby
(permanent)

*Teen Center Credit
Plaque within the
building at the
sponsored space —
name/logo recognition
(one year)

*Name listing on the
annual donor wall. (one
year)

*Name recognition on
the Campaign Donor
Wall — Front Lobby
(permanent)

*Teen Center Credit
Plague within the
building at the
sponsored space —
name/logo recognition
(two years)

*Name listing on the
annual donor wall. (two
years)

*Name recognition on
the Campaign Donor
Wall — Front Lobby
(permanent)

*Teen Center Credit
Plague within the
building at the
sponsored space —
name/logo recognition
(three years)

*Name listing on the
annual donor wall.
(three years)

*Name recognition on
the Campaign Donor
Wall — Front Lobby
(permanent)

*Teen Center Credit
Plague within the
building at the
sponsored space —
name/logo recognition
(four years)

*Name listing on the
annual donor wall. (four
years)

*Name recognition on
the Campaign Donor
Wall — Front Lobby
(permanent)

*Teen Center Credit
Plague within the
building at the
sponsored space —
name/logo recognition
(five years)

*Name listing on the
annual donor wall. (five
years)

Marketing & Social
Media

*Name recognition on
promotional material
created for Teen Center
in which space has been
sponsored.

-Press

-Website

-Newsletter

-E-Blast

-Social Media

(one year)

*Name recognition on
promotional material
created for Teen Center
in which space has been
sponsored.

-Press

-Website

-Newsletter

-E-Blast

-Social Media

(two years)

*Name recognition on
campaign collateral
(press, etc) recognizing
lead-gift sponsors.

*Name recognition on
promotional material
created for Teen Center
in which space has been
sponsored.

-Press

-Website

-Newsletter

-E-Blast

-Social Media

(three years)

*Name recognition on
campaign collateral
(press, etc) recognizing
lead-gift sponsors.

*Name recognition on
promotional material
created for Teen Center
in which space has been
sponsored.

-Press

-Website

-Newsletter

-E-Blast

-Social Media

(four years)

*Name recognition on
campaign collateral
(press, etc) recognizing
lead-gift sponsors.

*Name/Logo recognition
on promotional material
created for Teen Center.
-Press

-Website

-Newsletter

-E-Blast

-Social Media

(five years)

*Name recognition on
campaign collateral
(press, etc) recognizing
lead-gift sponsors.




$25,000-$99,000

$100,000-$199,000

$200,000-$299,000

$300,000-$399,000

$400,000 +

Major Donor &
Membership Mailings

*Name listing in The
Boys & Girls Club of the
Heartland’s Annual
Report.

(one year)

*Name listing in The
Boys & Girls Club of the
Heartland’s Annual
Report.

(two years)

*Feature article in The
Boys & Girls Club of the
Heartland’s newsletter
highlighting the
company and its
partnership with the
Regional Workforce
Development Teen
Center (one time during
the recognition period)

*Name listing in The
Boys & Girls Club of the
Heartland’s Annual
Report.

(three years)

*Feature article in The
Boys & Girls Club of the
Heartland’s newsletter
highlighting the
company and its
partnership with the
Regional Workforce
Development Teen
Center (one time during
the recognition period)

*Name listing in The
Boys & Girls Club of the
Heartland’s Annual
Report.

(four years)

*Feature article in The
Boys & Girls Club of the
Heartland’s newsletter
highlighting the
company and its
partnership with the
Regional Workforce
Development Teen
Center (one time during
the recognition period)

*Name listing in The
Boys & Girls Club of the
Heartland’s Annual
Report.

(five years)

*Feature article in The
Boys & Girls Club of the
Heartland’s newsletter
highlighting the
company and its
partnership with the
Regional Workforce
Development Teen
Center (one-two times
during the recognition
period)

Hospitality Benefits

*Great Futures Banquet
-Recognized as
campaign sponsor

(one year)

*Taste of the Town
-4 General Admission
tickets

*Polar Bear Gala
-2 Tickets

*Great Futures Banquet
-Recognized as
campaign sponsor

(two years)

*Taste of the Town
-8 General Admission
tickets

*Polar Bear Gala
-4 Tickets

*Great Futures Banquet
-Recognized as
campaign sponsor
(three years)

*Taste of the Town
-12 General Admission
tickets

*Polar Bear Gala
-6 Tickets

*Great Futures Banquet
-Recognized as
campaign sponsor

(four years)

*Taste of the Town
-16 General Admission
tickets

*Polar Bear Gala
-8 Tickets

*Great Futures Banquet
-Recognized as
campaign sponsor

(five years)

*Taste of the Town
-20 General Admission
tickets

*Polar Bear Gala
-10 Tickets

Additional Benefits

*Newsletters/e-blasts
recognition/promotion
when company presents
special programming in
the sponsored space.
(one year)

*Newsletters/e-blasts
recognition/promotion
when company presents
special programming in
the sponsored space.
(two years)

*Newsletters/e-blasts
recognition/promotion
when company presents
special programming in
the sponsored space.
(three years)

*Newsletters/e-blasts
recognition/promotion
when company presents
special programming in
the sponsored space.
(four years)

*Newsletters/e-blasts
recognition/promotion
when company presents
special programming in
the sponsored space.
(five years)







